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A LANDSCAPE OF USER RESEARCH METHODS

BEHAVIORAL @/ M Eyetracking

[ Usability Benchmarking (in lab)

M Usability Lab Studies Moderated Remote Usability Studies

T [} Unmoderated Remote Panel Studies

) Ethnographic Field Studies

I
¥

@ < Concept Testing >
. Diary/Camera Studies
4 Participatory Design ) Customer Feedback
A\ Focus Groups & <« Desirability Studies —>
ATTITUDINAL A Interviews /\ <«—— Card Sortihng——>

@ Clickstream Analysis
@ A/B Testing

¥ Unmoderated UX Studies
@ True Intent Studies

() Intercept Surveys

. Email Surveys

QUALITATIVE (DIRECT)

QUANTITATIVE (INDIRECT)

KEY FOR CONTEXT OF PRODUCT USE DURING DATA COLLECTION

Natural use of product . De-contextualized / not using product

© 2014
Christian Rohrer

Scripted (often lab-based) use of product € Combination / hybrid
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- Visibility of system status : = X7 AIREEDEIRAL

- Match between system and the real world : = XF /A EFEHFD
gl

» User control and freedom : 1—H5 —#liHl & BHE

- Consistency and standards : —&14% & 1Z%#E1L

« Error prevention : T>—®pBA51E
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 Recognition rather than recall : 218Xk D255

- Flexibility and efficiency of use : 8R4 & ZhER14

» Aesthetic and minimalist design : £U <M DR/INEDTH 1>

« Help users recognize, diagnose, and recover from errors :
OA—YRT SR - 21 - @I DT EDx%IE

 Help and documentation : NLT ERFI A~

8 : Nielsen, J., and Molich, R. (1990). Heuristic evaluation of user interfaces, Proc. ACM CHI'90 Conf.
S5 © Tokyo Q8krethajveratyl-5 April), 249-256




Uit 1 —"JRXF« TsHmd10/R 8l '

« Visibility of system status : = X7 AIARED « Recognition rather than recall : s21E & D254

o] AL - Flexibility and efficiency of use : E&E ExhE4E
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 Help and documentation : NLT & RF1 XA S
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